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39 Chenell Drive 

Concord, NH USA 03301 

astuart@securecare.com  

www.securecare.com 
 

 

Opportunity:   Marketing Manager 

Purpose:  

This position provides strategic direction in tandem with the Director of Sales and Marketing on marketing programs 
with a focus on communications, generation of marketing collateral, social media content and campaigns, web 
design, lead and demand generation.  Using an analytical approach, you will create customer facing content and 
tools designed execute a strategic plan.  This would include the support of new product launches and channel 
partner assistance and support toward national and international end customers to drive growth and revenue. 

Essential Functions: 

 Collaborating with internal departments, you will identify and develop cadence for communications, define 
specific executions and optimize strategies for company and product branding.   

 Develop and execute innovative CRM initiatives and manage touch points in the customer journey across all 
channels while driving new customer acquisition and retention, campaign development and management, 
segmentation, predictive analytics, triggered and personalized messaging, email marketing, consumer 
journeys, and strategic campaigns. 

 Develop deep insights into customer beliefs, attitudes, barriers and drivers across the entire customer 
journey.   Work with Management and Regional Channel Managers to inspire great work through knowledge of 
channel and industry best practices and actionable strategies informed by meaningful data insights.   Work 
collaboratively to identify and implement KPIs of Marketing plans and progress. 

 Develop loyalty and customer experience programs using all available channels and platforms as appropriate 
including email, direct mail, customer surveys and social media.  

 Collaborate closely with other vendors and agency partners to ensure strategic consistency across program 
elements. 

 Through strategic deployment of marketing concepts, move company from a re-active technology and security 
supplier to a pro-active full solution provider. 

 Develop downstream marketing initiatives with the objective to obtain a higher market penetration with the 
existing and new product portfolio. 

 Work with Director of Sales and Marketing and Regional Channel Managers to plan appropriate support for 
short-term and long-term objectives including capacity requirements, sales & marketing needs, channel partner 
support, and all other related functions. 

 Attend all Regional Channel Manager meetings and oversee monthly New Product Committee meetings 
 Manage Website for content, accuracy and success 
 Work closely with other internal company groups (Ops, Engineering, Finance, IT, Sales Support, HR etc.) to 

ensure support and alignment to the Secure Care Products, LLC strategy. 
 Develop and track metrics, benchmarks and success criteria to measure the efficiency and effectiveness of 

new product enhancements (ROI success). 
 Collaborate with the sales force to ensure that needs and interests are clearly understood and communicated 

to R&D. 
 Communicate key product development priorities to Management and R&D teams. 
 Monitor, analyze, summarize, and communicate product market share performance by Secure Care Products, 

LLC. 
 Develop and maintain appropriate product positioning by observing and analyzing market and competitive 

trends.  
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 Attend and support major industry trade shows where appropriate 
 Stay current with industry literature, emerging applications, and analyze market demographics  
 Track and anticipate competitive developments  
 

Qualifications: 

 Experience with both strategic thinking on a big-picture level as well as rigor around managing details with 
adherence to defined goals and performance metrics 

 Experience with CRM programs 
 Data-driven, critical thinking marketer 
 Ability to thrive in a fast-paced environment, managing multiple projects with various deadlines simultaneously 
 Proficient in Microsoft Office and development of PowerPoint or Keynote presentations, Google Ad words, 

MailChimp, Wordpress and Hubspot 
 Demonstrated success working in an integrated cross-functional team environment,    providing effective 

creative direction and strategic feedback to improve marketing and sales performance 
 Excellent communication and collaboration skills 
 Strong project management and organizational skills 
 Familiar with website tools and use 
 Ability to work autonomously and effective time management 
 Sales experience not required but a plus 
 Ability to travel 10 to 20% nationally  
 
 

Education: 

 BA degree in Marketing, Business Administration or   Communications. 
 

Experience: 

 7 to 10 years 


